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Abstract
This study explores the profound changes artificial intelligence (AI) brings to the film 
industry’s scriptwriting realm. This focuses on the role of AI in storytelling in recent years. It 
starts by mapping the historical progression of technological advancements in scriptwriting, 
highlighting the increasingly significant role of AI in crafting narratives. This paper conducts 
an in-depth content analysis of various AI technologies currently influencing scriptwriting, 
drawing on case studies to demonstrate AI’s notable impact. It also explores the ethical and 
creative ramifications of AI-driven storytelling, illuminating how AI alters the conventional 
function of scriptwriters and potentially transforms the film industry. The paper concludes with 
a forward-looking perspective, providing insightful projections about the future direction of 
storytelling in the era of digital innovation.

Keywords: : Scriptwriting, Artificial Intelligence, Film Industry, Narrative Creation, Ethical 
Implications, 

Author’s Affiliation:
Institution: Aror University of Art, Architecture, Design and Heritage 1 , Shah Abdul Latif University Khair-
pur Mir’s2 , Sukkur IBA University3

Country: Pakistan     
Coresponding Author’s Email:  *nasrullah.dharejo@iba-suk.edu.pk

Volume 04:01, 24-38  (2023)

Fatima Dayo1  |  Ahmed Ali Memon2    | Nasrullah Dharejo3*   



Journal of Media & Communication (JMC) Volume 4 Issue 1, 2023

25

INTRODUCTION 
 
The scriptwriting plays a very important role in the storytelling nature of a film or 
television series. It adds the story elements, dialogues, settings, and much more. 
Traditional scriptwriting involves a human hand and creativity that transforms 
some simple facts into a fascinating story. However, technological advancements 
have impacted many things including storytelling. Using AI in storytelling has been 
a new transformative phase of storytelling. This unique blend offers a new realm of 
storytelling possibilities that are more adaptable, interactive, and captivating. For 
example, traditional scriptwriting practices, which have long been considered the 
guiding force in cinematic storytelling, now intersect with the rapidly advancing 
field of artificial intelligence (AI). This intersection represents a pivotal moment 
in the art of storytelling and the broader integration of technology into creative 
industries. 

At the core of traditional scriptwriting lies the pivotal role of the scriptwriter, the 
architect of a film’s narrative foundation. Scriptwriters are responsible for crafting 
the story, molding characters, and fashioning dialogues that resonate deeply with 
audiences. This creative process is paramount, especially in genres like thriller 
drama, where a scriptwriter’s choices wield profound influence over a film’s 
ambiance, tempo, and emotional resonance (Zahrandama & Arryadianta, 2021). 
The intricate skills of a scriptwriter, harmonizing dialogue, character development, 
and narrative structure, are instrumental in breathing life into a cinematic vision. 
This art form, rooted in decades of cinematic tradition, embodies a profound 
understanding of human emotions, societal themes, and storytelling techniques.

As we transition into the AI era, the scriptwriting landscape is undergoing a 
metamorphosis. AI’s role in storytelling, particularly in scriptwriting, has ushered 
in novel prospects for narrative construction. AI technologies now can contribute 
to diverse facets of storytelling, from character evolution to plot generation. AI-
generated authorship is increasingly explored within digital media across film, 
gaming, and interactive fiction (Thorne, 2020). This advancement prompts 
fundamental questions regarding the role of AI in the creative process, challenging 
established notions of authorship and creativity. AI’s capability to analyze vast 
datasets, discern patterns, and generate content introduces a fresh dynamic into 
scriptwriting, where the demarcation between human ingenuity and machine-
generated content is progressively blurring.

Furthermore, AI’s integration into storytelling extends beyond the creative realm 
to how audiences experience and engage with stories. AI technologies influence 
how narratives are delivered and perceived, presenting personalized and immersive 
experiences. This shift is emblematic of a broader trend wherein AI is finding its 
way into diverse sectors encompassing healthcare, education, and environmental 
management, showcasing its vast potential and adaptability (Garg et al., 2021; 
Crompton & Song, 2021; Ragulina et al., 2022). The convergence of AI with 
traditional scriptwriting practices offers a unique opportunity to explore innovative 
forms of storytelling that are more adaptable, interactive, and captivating.
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This holds significant importance due to its comprehensive exploration of AI’s 
transformative influence on scriptwriting in the film industry. It offers invaluable 
insights into the evolving technological landscape of cinema, reimagines the creative 
process through AI, addresses ethical and creative challenges, and evaluates how 
AI-driven storytelling might reshape the film industry and audience engagement. 
In doing so, it provides essential foresight into the future of cinematic storytelling.
The introduction effectively outlines the historical evolution of scriptwriting 
and its intersection with artificial intelligence (AI), highlighting the significant 
transformation in the art of storytelling and the integration of technology in creative 
industries. The paper aims to explore this transformative phase in detail, examining 
the ethical, creative, and practical implications of AI integration in scriptwriting.

The study will explore various AI technologies currently influencing scriptwriting, 
including natural language processing and AI authorship, and their impact on 
narrative construction and character development. By presenting case studies 
and exploring the redefined role of scriptwriters in an AI-dominated industry, the 
paper seeks to offer a comprehensive understanding of the changing landscape of 
scriptwriting. This research is about the evolution of scriptwriting practices and the 
broader implications of AI in creative processes and the film industry.

In essence, this study stands at the forefront of exploring how AI is reshaping 
scriptwriting, raising essential questions about the future of storytelling, the role 
of human creativity in the era of artificial intelligence, and the ethical and creative 
challenges that come with this integration. By addressing these aspects, the paper 
aims to provide valuable insights into the future direction of scriptwriting and 
storytelling in the digital age, making a significant contribution to the fields of film 
studies, AI, and narrative creation.

Objectives:
• Analyze the historical background of scriptwriting.
• Examine current AI technologies in scriptwriting.
• Present case studies illustrating AI’s impact on the industry.
• Discuss the ethical and creative implications of AI in scriptwriting.
• Explore the redefined role of scriptwriters and the potential industry 

transformations resulting from AI integration.

Building upon the foundational overview provided in the introduction, we now 
transition to a comprehensive literature review. This section will methodically 
explore and synthesize existing research and scholarly discourse pertinent to the 
integration of Artificial Intelligence (AI) in scriptwriting and its impact on the art 
of storytelling. The literature review aims to contextualize our study within the 
broader academic landscape, drawing connections between historical scriptwriting 
techniques, contemporary AI applications in creative processes, and the evolving 
role of technology in the arts.

This literature review will examine diverse perspectives and findings from various 
scholars and industry experts. This will include analyzing seminal works on the 
history of scriptwriting, critical studies on the advancement of AI technologies, 
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and contemporary debates on AI’s ethical and creative implications in the creative 
industry. By dissecting these varied viewpoints, the literature review will underscore 
the depth and complexity of the subject and highlight the gaps and potential areas 
for further exploration in our study.

Historical Background of Scriptwriting 

The historical context of scriptwriting is multifaceted and spans different cultures and 
periods. In the 1920s, American women scriptwriters emerged within the gendered 
liberalization of emerging consumer capitalism, reflecting the societal changes of 
the time (Muscio, 2017). Similarly, in the 1940s Indian cinema, scriptwriters and 
producers employed linguistic strategies to convey narratives, reflecting the cultural 
and linguistic landscape of the era (Lunn, 2015). Furthermore, in the context of 
Spanish television from the 1950s to 1975, scriptwriters played a significant role in 
the production and programming of comedies, exemplified by Jaime de Armiñán, 
one of the first TV scriptwriters in Spain (Reyes, 2014). This demonstrates the 
evolving role of scriptwriters in different cultural and historical contexts.

Moreover, scriptwriters’ historical significance is evident in the evolution of 
film authorship. In the early 20th century in the United States, scriptwriters were 
considered the authors of films, a role that parallels contemporary TV series 
showrunners (Guerra, 2021). This historical shift in authorship highlights the 
changing perceptions of scriptwriters and their creative contributions to visual 
storytelling.

Additionally, the historical and contextual coordinates of scriptwriting are also 
evident in the Spanish televisual vampire, as manifested in ‘La pesadilla’ (‘The 
Nightmare’) in 1967, reflecting the cultural and literary legacy of the vampire 
figure in Spanish television (Reyes, 2017). Furthermore, the membership process 
for the Film Journalists Association of India in the 1930s to 1950s included scenario 
writers, scriptwriters, and film publicity writers, emphasizing the recognition of 
scriptwriters within the film industry during that period (Niazi, 2023).

Overall, the historical context of scriptwriting is deeply intertwined with cultural, 
societal, and technological developments, shaping the role and significance 
of scriptwriters in visual storytelling across different historical periods and 
geographical locations.

AI in Screenwriting

Artificial Intelligence (AI) has begun to make significant inroads into screenwriting, 
utilizing various technologies to enhance and revolutionize the scriptwriting process. 
One of the key AI technologies employed is natural language processing (NLP), 
which can evaluate character relations and emotional trends within scripts. This 
is demonstrated in an intelligent film evaluation system combining screenwriting 
theory with NLP to improve future productions potentially (Liu et al., 2018). Another 
aspect is AI authorship, advancing in film, games, and interactive fiction, which 
highlights the potential of AI to replace human authors in various media (Thorne, 
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2020). Moreover, integrating smartphones in screenwriting practices, supported by 
AI, allows screenwriters to focus more on the creative process, enhancing story-
making practices (Batty, Taylor 2018; Batty, 2014).

AI technologies such as natural language processing (NLP) and AI authorship have 
significantly impacted scriptwriting by providing advanced character development 
and narrative creation tools. NLP has enabled scriptwriters to analyze extensive 
text data, including scripts, novels, and screenplays, to gain valuable insights 
into dialogue patterns, character interactions, and storytelling techniques. This 
technology has proven essential in identifying successful narrative structures and 
character traits, offering guidance for scriptwriters in crafting compelling storylines 
and engaging dialogues. Furthermore, AI authorship tools can generate dialogue 
and entire scenes based on predefined parameters and character profiles, inspiring 
scriptwriters and expanding the possibilities for story development. Integrating these 
AI technologies into the scriptwriting process is a valuable resource for enhancing 
creativity, streamlining the writing process, and exploring new dimensions of 
storytelling, marking a significant advancement in scriptwriting.

The impact of AI in the film industry extends beyond scriptwriting to film editing 
and promotion. AI-based facial recognition programs have been utilized to enhance 
film editing processes, reducing the need for human involvement in various aspects 
of the industry (Nassar, 2021). Additionally, AI technology is evolving rapidly 
within filmmaking, potentially revolutionizing the process by writing, performing, 
and generating advanced visual effects (Datta & Goswami, 2020). This showcases 
AI’s growing influence in scriptwriting and across the entire spectrum of film 
production.

The integration of AI in screenwriting is reshaping the traditional methods of script 
development. The scriptwriting process is becoming more sophisticated through 
technologies like NLP and AI authorship, offering new possibilities for narrative 
creation and film production. The case studies cited demonstrate AI’s expanding 
role in the film industry, suggesting a future where AI could play an increasingly 
prominent part in shaping cinematic storytelling.

Creative Process and AI

Artificial Intelligence (AI) is increasingly influencing the scriptwriting process, 
introducing new methodologies and tools that transform how narratives are crafted. 
These AI technologies are changing the workflow and reshaping the creative 
landscape of scriptwriting.

• Imitation of Human Imagination: AI systems like ScriptWriter emulates the 
process of imagination through automatic animation of texts, simulating the 
human creative process.

• Natural Language Processing in Storytelling: AI facilitates scriptwriting by 
extracting key elements such as characters, locations, and dialogues from stories, 
converting them into scenes using NLP techniques and shared knowledge. This 
technology was notably applied in converting a Chinese fairy story into a script 
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(Soo et al., 2019).
• Supporting Scriptwriters with AI: AI assists scriptwriters by providing 

story-centric and character-centric reasoning and intuitive querying systems. 
This aids in extracting information from natural language stories, enhancing the 
storytelling process (Sanghrajka et al., 2018).

• AI-Generated Scripts: AI can now automatically generate scripts based on 
inputs like artbook text and extensive data analysis, offering a high-performance, 
user-friendly interface for script formation.

• Eye Movement and Keystroke Analysis: AI systems like ScriptLog+TimeLine 
and EyeWrite analyze combined eye movement and keystroke data to understand 
cognitive processes in text production, providing insights into the scriptwriting 
process. 

• AI in Game Scripting: AI scripting tools simplify the creation of game scripts 
and aid in AI structure design, thus influencing the narrative structure in 
computer games and simulations (Zhao et al., 2022).

• AI-Powered Writing Assistants: Writing assistants like Wordtune, powered 
by AI, help writers maintain a continuous flow in their writing, which is 
particularly beneficial for those learning English as a foreign language (Zhao 
et al., 2022).

• AI in Marketing Content and Narration: AI is used in writing marketing 
content and narrating events in real-time using natural language generation 
(NLG). This technology can be applied in scriptwriting for marketing and 
promotional narratives (Dargham et al., 2022).

The integration of AI in the scriptwriting process represents a significant shift in 
the traditional methodologies of crafting narratives. These AI technologies aid in 
the mechanical aspects of writing and offer innovative approaches to storytelling, 
character development, and narrative structure. As AI continues to evolve, its 
impact on the creative process of scriptwriting is expected to grow, offering new 
possibilities and challenges for scriptwriters. Top of Form

Ethical and Creative Implications of AI in Scriptwriting

Integrating AI technologies, such as natural language processing (NLP) and AI 
authorship, in scriptwriting raises significant ethical and creative implications. 
The global convergence around ethical principles such as transparency, justice, 
fairness, non-maleficence, responsibility, and privacy, as well as the interpretation 
and implementation of these principles, presents ethical challenges in using AI in 
scriptwriting (Jobin & Ienca, 2019). Moreover, the emergence of socially biased 
and discriminatory datasets and the potential for AI to produce misinformation 
in geospatial visualizations highlight the ethical considerations in creative AI, 
emphasizing the need for ethical oversight and responsible use of AI technologies in 
scriptwriting (Lundman & Nordström, 2023). Additionally, the focus on individual 
effects and the assumption of “ethically sound” AI systems underscore the ethical 
implications of AI technologies, necessitating a comprehensive understanding of the 
ethical issues at different scales in the context of scriptwriting (Smallman, 2022). 
Furthermore, the ethical implications of AI in scriptwriting extend to considerations 
of privacy, security, bias, discrimination, transparency, explainability, responsibility, 
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accountability, informed consent, and human interaction, emphasizing the need for 
ethical guidelines and responsible AI practices (Amedior, 2023). The ethicality of 
AI recruiting and the ethical issues associated with human-AI co-creation further 
underscore the ethical complexities in the use of AI in scriptwriting, necessitating 
a human rights perspective and participatory design approaches to address ethical 
concerns (Hunkenschroer & Kriebitz, 2022).

Moreover, the ethical implications of AI-generated art and the need for developing 
ethical guidelines and examining the social and political implications of AI-based 
art highlight the ethical considerations in the creative use of AI technologies in 
scriptwriting (Yusa et al., 2022). These implications call for a comprehensive ethical 
framework for using AI in scriptwriting, considering transparency, accountability, 
fairness, and the societal impact of AI technologies (Khan et al., 2022). Therefore, 
AI’s ethical and creative implications in scriptwriting necessitate a nuanced 
understanding of the ethical challenges and responsible use of AI technologies to 
ensure ethical and creative integrity in the scriptwriting process.

Impact on the Industry: How AI is Reshaping the Film Industry and Scriptwriting 
Artificial Intelligence (AI) is significantly transforming the film industry in various 
aspects. AI applications at the greenlighting stage influence film production 
decisions, impacting creativity, labor, and reception (Yusa et al., 2022). The 
industry is seeing personalization in user experiences, task automation, and more 
prosperous, realistic experiences in video production and analysis (Jayanthiladevi 
et al., 2020). Innovations in movie recommendation, distribution, and audiovisual 
language creation, such as analyzing projects, estimating box office, and creating 
visual characters, are notable AI contributions. AI technologies raise debates about 
biased, uniform decisions and potential threats (Trach, 2022). Moreover, AI is 
becoming an inescapable force in writing films, performing roles, and delivering 
advanced visual effects (Datta & Goswami, 2020).

AI is significantly reshaping the landscape of scriptwriting, with the practical 
use of AI-led script analysis becoming increasingly prevalent in the film and 
television industry (Pajkovic, 2021). Furthermore, AI has been leveraged for story 
production, utilizing multimedia knowledge graphs and deep neural networks to 
create compelling narratives based on images, language models, and keywords 
(Renzi et al., 2023). Research and development in interactive storytelling (IS) 
have also emphasized the integration of AI for narrative generation and balancing, 
highlighting the pivotal role of AI in shaping the interactive storytelling experience 
(Roth et al., 2011; Estupiñán et al., 2018). Moreover, the concept of interactive 
storytelling involves implementing various computing technologies, including 
virtual or mixed reality, for creating artificial worlds, as well as AI techniques and 
formalisms for generating real-time narratives and characters. This underscores 
the intricate relationship between AI and creating immersive and interactive 
storytelling experiences. Additionally, AI has enabled users to control characters’ 
actions in simulated story worlds, further underscoring its influence on interactive 
digital storytelling (Theune & Alofs, 2013).
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Case Studies and Analysis

Sunspring 2016

The use of AI in screenwriting has significantly impacted the film industry, with 
several notable films serving as case studies where AI has been utilized in the 
scriptwriting process. One such example is the film “Sunspring” (2016), a short 
science fiction film directed by Oscar Sharp. The screenplay for “SpringSun” was 
created with the assistance of an AI program named Benjamin, which analyzed 
various science fiction scripts to generate a unique and unconventional screenplay. 
The film’s production exemplifies the collaborative potential of AI in scriptwriting, 
showcasing the innovative narratives that can emerge from the fusion of human 
creativity and AI-generated content.

The film is a fascinating experiment in combining human creativity with AI-
generated content. The entire screenplay for “Sunspring” was created by the AI 
program, which had been fed a large dataset of science fiction scripts, including 
works by the likes of Philip K. Dick.

The film’s plot is set in a dystopian future and revolves around a love triangle 
involving characters named H, C, and M. The dialogue and narrative are surreal 
and sometimes nonsensical, as the AI-generated script often veers into abstract and 
confusing territory. The actors, led by Thomas Middleditch, attempt to deliver lines 
that are sometimes challenging to understand due to their unconventional nature. 
“Sunspring” is an intriguing example of how AI can be used in the creative process, 
pushing the boundaries of storytelling and filmmaking. It raises questions about the 
role of AI in scriptwriting and the potential for AI to inspire new and unconventional 
narratives. Overall, “Sunspring” serves as a thought-provoking exploration of the 
intersection between technology, creativity, and storytelling, and it has sparked 
discussions about AI’s possibilities and limitations in filmmaking.

Zone Out 2022

“Zone Out” (2022), directed by R. Scott Leisk, is a compelling example of AI’s 
transformative impact on scriptwriting. The film’s screenplay was crafted using 
AI technology, which analyzed audience preferences and genre-specific tropes to 
create a captivating narrative. This innovative approach engaged audiences and 
opened new possibilities for storytelling in the cinematic landscape.

The film is an experimental project directed by an artificial intelligence program 
named Benjamin. Oscar Sharp and Ross Goodwin, the creators, supplied Benjamin 
with public domain footage from two older sci-fi horror B-movies, namely “The 
Last Man on Earth” and “The Brain That Wouldn’t Die.” Benjamin harnessed its 
AI capabilities to:
• Utilize face-swapping technology to seamlessly integrate the faces of human 

actors into the existing footage.
• Generate fresh dialogue through voice generation technology.
• Compose an original screenplay to connect and unify the footage.
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• Edit the visuals and audio to create a coherent film.
• Craft an original piano score to enhance the viewing experience.

“Zone Out” is a remarkable example of AI’s ability to revolutionize filmmaking by 
contributing to scriptwriting, editing, and even music composition. This innovative 
approach challenges traditional notions of filmmaking and highlights AI’s potential 
to reshape the cinematic industry’s creative landscape (Scroll Staff, 2018). 
These case studies demonstrate the evolving role of AI in scriptwriting, highlighting 
the potential for AI to contribute to creating innovative and engaging narratives in 
the film industry.

Limitation and Future Research

A specific limitation driving this future research area is the inability of AI systems 
to fully comprehend and authentically replicate the depth and range of human 
emotions and the cultural nuances inherent in compelling storytelling. AI, in its 
present state, often relies on data-driven approaches and pattern recognition, 
which can lead to scripts that lack the emotional richness and cultural authenticity 
necessary for impactful storytelling. This limitation is particularly evident in AI’s 
struggle to understand context-specific emotions, subtle character interactions, and 
the cultural context that shapes narrative arcs.

The drive for this research stems from the need to bridge the gap between AI’s 
technical capabilities and the nuanced art of human storytelling. By addressing this 
limitation, future research can enhance the quality of AI-generated scripts, making 
them more comparable to those written by human authors regarding emotional 
depth and cultural relevance. This research could involve developing new AI 
models incorporating insights from psychology, anthropology, and linguistics and 
training these models on a diverse range of literary and cinematic materials. Such 
advancements would improve AI’s scriptwriting abilities and contribute to our 
understanding of how artificial intelligence can be integrated more seamlessly and 
effectively into creative processes.

DISCUSSION 

The advent of AI in scriptwriting not only opens a new age of technological influence 
in creative domains but also instigates profound discussions on the intersection of 
artificial intelligence and human creativity, especially in the storytelling domain. 
This technology, while connecting the scriptwriting process with its data-driven 
insights and efficiency, also introduces complex questions regarding the essence of 
creativity and storytelling. The concern of maintaining authenticity in storytelling, 
given the algorithmically driven nature of AI, calls for a critical examination of 
how these tools are employed. Furthermore, as AI continues to evolve, the potential 
for it to shape narratives in a way that reflects inherent biases in its programming 
becomes a significant ethical consideration. The discussion extends to the impact 
on the scriptwriting profession itself, pondering how AI integration might alter the 
industry dynamics, job roles, and skill requirements. Ultimately, this transformative 
era requires a collaborative approach between technologists and creatives to ensure 
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that AI serves as a tool to enhance, rather than supplant, the irreplaceable human 
touch in storytelling. This extended dialogue sets the stage for further research and 
exploration into how AI can be responsibly and effectively integrated into the art 
of scriptwriting, ensuring a harmonious blend of technology and human creativity. 

CONCLUSION 

The integration of AI in scriptwriting is reshaping traditional script development 
methods, offering new possibilities for narrative creation and film production. 
Technologies such as Natural Language Processing (NLP) and AI authorship are 
revolutionizing the creative landscape by providing innovative tools for scriptwriters. 
AI’s expanding role in the film industry suggests a future where AI could play 
an increasingly prominent part in shaping cinematic storytelling, influencing the 
creative process and the decision-making aspects of film production. AI systems 
like ScriptWriter emulate the process of imagination, aiding in realistic AI systems 
development and supporting collective, distributed problem-solving in scriptwriting 
using mathematical algorithms for data clustering and display, thereby enriching 
the script development process. 

However, integrating AI into creative processes has sparked a significant debate 
regarding its role in creativity, raising important ethical questions that need careful 
consideration. Key concerns include intellectual property rights, privacy, and social 
implications. A global convergence on ethical AI principles is emerging, focusing 
on transparency, justice, fairness, non-maleficence, responsibility, and privacy. The 
future roles of scriptwriters in an AI-dominated film industry involve balancing 
traditional skills and adapting to new technologies. Scriptwriters must adapt to and 
collaborate with AI technologies, utilizing them as tools to enhance their creative 
processes while navigating the ethical considerations associated with AI integration 
in scriptwriting. 

In conclusion, integrating AI in scriptwriting is a transformative force in the film 
industry, offering new possibilities for narrative creation and film production. 
However, it also raises important ethical and creative implications that must be 
carefully considered. As AI continues to evolve, its impact on the creative process 
of scriptwriting is expected to grow, offering new possibilities and challenges for 
scriptwriters. The future of cinema scriptwriting will likely involve balancing 
traditional skills and adapting to new AI technologies.
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